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Note :  Attempt all the scctions as per instructions.
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Scction-A
(@s-=1)
{(Very Short Answer Questions)
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Note : This section contains five questions, all
questions will be compulsory. There is no

internal choice. Sx3=15
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1. Whatis Retail Management? 3
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2. Deline Merchandising in Retail Management. 3
G FAu ¥ e A eRtw |
3. Whatis Supply Chain Management? 3
TS A Forite a1 37
4. Define E-Tailers. 3
$-204d Y gy i |
5. Explain the concept of *Breaking Bulk". 3
‘ARBT T’ P IR 2} AR B |
Section-B
(@vz-a)
(Short Answer Questions)
(w1 St )
Note : This section contains three questions, attempt
any fwo questions. Each question carries
7% marks. 2xT4a=15
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6. Discuss the Factors Determining the Retail
Location. TV
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Define the Retailer Characteristics in India. 7%2
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Explain the function of Merchandising Manager.
7%
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Section-C
(gs-w)
(Detailed Answer Questions)

(Rrega S<lig wi¥=1)

Note : This section contains five questions, attempt

any three questions. Each question carries
15 marks. Answer must be descriptive.

: 3x15=45 .
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Discuss about the social and economic significance
of Retailing. .. . 15
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11.

12.

(4)

What do you understand by Merchandising in Retail?
Explain the process of Merchandise Planning. 15

e & wefim |/ oY+ THHa 7 FHeE
AT ) ShAT Y TR |
“Retailing is the only business where one buys in

credit and sells for cash.” Has this helped in the
expansion of Retail in India? Explain. 15
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Describe the “Retailing™. Explain the various
factors influencing Retail Business in India. 15
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What is Market Segmentation? Explain the strategies
for effective Market Segmentation. 15
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