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Note : Attempt all the sections as per
instructions.

[ @ugl & R '@ S|
Section-A/EUu3-31
(Very Short Answer Type Questions)
(a1fer oy 3o W)

Note : This question contains five parts, All
parts will be compulsory. There wij
be no internal choice. 5x3=15
g 9g9 & dig yir &, | 9 3ifart §
g3t B8 iaRke aa- @1 faweT T8 gny

p.T.n.

1. Define Retailing.

Referm 1 uRanfra 3

2. What do you mean by Retailing
channels? 3
R S @ sy o wns &2

3. Explain the functions of Retailing. 3
Refem & ot & s Sifse|

4. Explain retail mix. 3
R fiygw & Twsmse|

5. Define the retail Market Segment. 3
R mdbe ATHe o1 giRaig &2

Section-B/@Evs-§
(Short Answer Type Questions)
(719 3T wee)

Note : This section contains three questions,
attempt any two questions. Each
question carries 7.5 marks.7.5x2=15
FH Qs & i yeq &, f5dl @ &1 &«
DIfTC| 9 OB 7.5 36 BT 2|

6. Discuss the functions of retailing with the
help of suitable examples. 7.5
3UYaT IETERVN P! HERAT § PEHR fHd

sl @ Tof Hfsw|
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Explain  the different types of retail
locations, 7.5
fafir= voR & Garl R B U B |
Discuss the functions of retailing with the
help of suitable examples. 7.5
SUgHR ITIERVN 35 HeTaar & peas fagp! &
Hral 3 T4t Hifse
Section-C/@vs-q
(Descriptive Answer Type Questions)

(farsga 3o we=)

Note : This section contains five questions,

9.

18110/3

attempt -any three questions. Each
question carries 15 marks. Answer
must be descriptive. '3%15=45
$9 @ ¥ di" uen &, fo i N @y =
HIfTCl FhS 15 35 &1 ¥ Rrega 3w
3ofarg 2

"Retailers provide a collection Of

service benefits to their customers
Substantiate. 15
“¥gexT fagpan 39 WD @Y FAT AHI BT iy
TUE yer= Hd &l T o

P.T.0.

10. What is the

merchandise presentalio

11.

12.

13.

Signiﬁcant:e of Proper
n? what 1S Crosg

15

merchandising?

E%Hmmﬁmmﬁﬁmqﬁ%?ﬁ“

wefersfsim aan 87

Explain the impo '
e different steps involved in

15

rtance of retail locations.

Wwhat are th
a retail |ocations?

choosing _
e A & AEd & e | T W=
Ty 3 enfer e @RoT a4 g7

"Changing customer preferences have
contributed a great deal in expansion of

retail sector”, Explain. 15
“OTEd! &Y Feerdl TrRIfiiEsanst ¥ gek & &
freaR # agd dve= ar &7, saren Sifswe|
What is Market Segmentation's benefit?
Define the strategies for penetration of
new markets. 15
ARbE VA o1 T &7 AT TISTRI | 93T &b
fere Yorifadl @ afnnfiRg
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